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Statement by 
MR Werner Matthias Dornscheidt,

President and CEO of Messe Düsseldorf,

on the occasion of 
Chinaplas 2008 Press Conference and China’s Market Update

 Oct 26, 2007, Düsseldorf, Germany

It gives me great pleasure that I have the chance to speak to you at today’s press conference on CHINAPLAS 2008! Thanks to the excellent organisational work of Adsale Exhibition Services Ltd., this event has developed into the leading communications and business platform for the plastics and rubber industry in Asia. And I can’t help but feel proud in adding that my company, Messe Düsseldorf, and its subsidiary Messe Düsseldorf China Ltd., could play a part in the success of CHINAPLAS 2007 in Guangzhou, and will also be partners in CHINAPLAS 2008 which is to be staged in Shanghai from 17 to 20 April. 

Ours will again be a two-pronged contribution: Firstly, we are once more responsible for coordinating the German participation in CHINAPLAS. We are confident that we can reach a similar staging than the one we could organize in Guangzhou - we are expecting well over 100 German exhibitors. At this point, I should like to thank the Plastics and Rubber Machinery Association in the VDMA for supporting the German participation. 

The second prong is our subsidiary Messe Düsseldorf China Ltd. that steps up for the third time as co-organiser of CHINAPLAS. Messe Düsseldorf China not only brings to the collaboration its highly efficient sales and services network of offices in Shanghai, Beijing, Guangzhou, Chongqing, Shenyang and Hong Kong but also its many years of market experience and excellent connections to the Chinese industry. 

I’m convinced that the Messe Düsseldorf Group’s partnership with Adsale Exhibition Services Ltd. is assured of lasting success – both companies have outstanding contacts with the international plastics and rubber industry and offer their clients superb presentation platforms in key world markets.
Together, we are ideally positioned in the booming Chinese market to offer all companies active in plastics and rubber a platform matched perfectly with their corporate objectives. The advantages of participating in international fairs are plain to see during these days of a remarkably busy K 2007: With limited financial risk, exhibitors can showcase their palette of products and services to an expert audience, forge and improve business contacts as well as sound out rewarding opportunities. 
I look forward very much to our continued collaboration and feel confident that it will be a lasting success! 
Thank you for your interest.
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