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Promotion Plan

1. Media Promotion

Through reporting and advertising on the show via a selected group of overseas and Mainland
printed and online media, the Fair is enabled to maximize its publicity to the right target

audience. (For details please see the attachment)

2. Press Release

Sending press release to the media to update them the show latest progress, and the
schedule is:
12-2008/ 1-2009/ 3-2009/ 4-2009

3 VIP Invitation

Leading textile manufacturers will be invited to visit the show. Special invitation program will be
kicked off 2 months before the show, means will be including:
2
Mailing of invitation card
Direct invitation by phone call and suitable follow up

Customized reception services will be provided to the VIPs

4. Buyer Pavilion

To organize buyer pavilion and communicate with the travel agencies to organize overseas

buyer pavilions.

5. Telemarketing

Telemarketing activities would be started in mid November, with the first round targeting
non-Shandong Chinese visitor groups. By end of February 2009, our focus will be shifted to
Shandong visitors. 11
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6 E-newsletters
The e-newsletters contain the latest movements of the Fair together with news of concurrent

events and will be sent to targeted visitors on monthly basis, keeping them updated with the

show’s movement via email - a swift and convenient way

The schedule of the e-newsletter is shown as below
12-2008/ 1-2009 / 2-2009 / 3-2009/ 4-2009
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7. Visitors pre-registration
Visitors’ online pre-registration would be started by August 2008. Furthermore, the Organizer

will continue using mass email and telemarketing to follow up the data, to ensure the
register at following the website:

effectiveness of the pre-registration. Visitors can

http://www.2456.com/gdtex 2008 8

http://www.2456.com/qdtex
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8. Direct Mailing of the Show Preview

Preview is a promotional material printed before the show opens
with the content includes show details and exhibitors’ information.
The preview will be directly mailing to the key buyer in China and
overseas, in order to brief the buyers about the show, especially

the exhibitors’ information.

9. Online Exhibition

Fully backed up by 2456.com, the Virtual Booth is the First Vertical Hypermedia portal in the
Greater China region with a convergence of physical and virtual exhibition. All exhibitors will be
entitled to a one-year free virtual exhibition booth at www.2456.com, the window for you to
reach out to potential buyers round the clock- a channel to maximize your exposure through
both online and offline media! (2456.com)

365

The virtual booth will be also located at:  http://www.2456.com/gdtex

http://www.2456.com/gdtex

10. Other Means

SMS promotion



